Google Analytics For Digital Marketing Success
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Day 1: NSAAGN ANAT GA4 uaznslHaU Google Tag Manager

1781 9:00-16:30 .
1. MW HHUA UarNISAAGN Google Analytics (GA4)

TAssas191iaud Google Analytics

ASEaS T GA4

nsanee GA4 Taald Google Tag Manager (GTM)
nsiinftieyBanse (GA4 demo property)
awsunstidauarusasagld (GA4 interface)
mwsmmsrﬁqﬂ'ﬂudjué@uaiwu (admin setting)
ANs1#9u Debug view Lﬁamaaaaum@m?zﬁ (Event)

2. MsAamAU mo}ms‘iﬁ, Conversion, Purchases

ANsAamINIMEANITAL (Event tracking) 6n& Google Tag Manager (GTM)
W'\iwﬁma%’ummram‘szﬁuaxﬁﬁﬁagaﬁﬁmumLm

A16EAAIN Conversion

Conversion rate

ASAAAINNTTBD (Purchases/Ecommerce tracking)

3. PSR AU

fifdayafitinuaias (Custom dimension)

AsaaaNU User-ID

Wwa3ndifnnuaias (Custom metrics)

nauiinune (Audiences)

Ansi3ausia Google Ads uazn1siilal#eu Google Signal
asidausia Google Search Console



Day 2 : S1891UANNY 229 GA4 uaznsgiayalBedn

1281 9:00-16:30 u.
4. 1EUNNTFIU

o diudacaild (Interface) 2a95189IUNIATIIU
e Life cyclereports
o Acquisition
o Engagement
O Monetization
o Retention
® Userreports
o Demographics
o Tech
o NMSUSUUEAITIENUNNATIU

5. SiEunfIuaLaN

Explorations
Free form exploration
Funnel exploration

Path exploration
6. Marketing Campaign

Medium, source, campaign, content, term
UTM parameters

URL builder

Default channel group

7. msmiayalBaanans ey GA4

Top products, locations, traffic sources, etc.

Traffic sources and marketing campaigns, Google Ads examples.
Insights from site search

Automates insights
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11,500 U/ 2 ¥iNu (5 VAT uad)
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® Email: info@teamdigital.co
® Tel:02-077-1784
® LINE ID: @teamdigital
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